
“Rasing awareness about energy 

efficiency  in companies”

Anette Edsvik 2010



Background

• Project start aug 2008 continued t oct 2010 

• Focus service company

• Earlier possibilities shows 20-40%

• Full backup from local an national entities



Selected target goals

• Potentials for service companies

• Develop the role Energi- climate 

councellors 

• Creating  good ambassadors



Start-up phase

• Establish networks

• Municipalities

• Energi- climate counsellor 

• Invite companies

• Selection of 21 companies



Mututal commitment

• Hiring of consultants

• Energi analysis

• Review 

• Media

• Help to calculate payoff

• Public disclosure

• To supply relevant data

• Company Management 

participation

• Charges between

1000 - 2000 euro

• Media and conferences

SMEEFFEN COMPANY



Work in progress

• Energy statistics

• Running-time statistics

•Meassurements

• Calculation

• Paper on energyanalysis

• Proposals for action



Kläppen Ski Resort



ICA Maxi - Supermarket

Monthly invoice

€ 32 000



What was the result?

How much more

increased energy efficiency

can be obtained?

21 companies

can save 4,6 GWh!



Learningpoints

Human resources

Connecting companies

Traditional communications methods

Social and technical capability

Company Management participation

Translate energy use to money - savings

Press and Media



Thank you for listening!


